
CONTINUING TO BLOSSOM 

CLICK HERE TO SCHEDULE A DEMO
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As the season of renewal unfolds, we're excited to share with you the vibrant happenings at Muncaster Financial
Group. From engaging networking to community events, we've seized the opportunities to blossom both
personally and professionally. Join us as we embrace the spirit of spring and cultivate growth together!

We had the opportunity to attend this year's International Builders’ Show in
Las Vegas and meet top builders, remodelers, developers and other home
building professionals from around the country to promote The Blueprint
401(k). The goal of this revolutionary plan is to empower people to save enough
today to enjoy the future they imagine.

One highlight from the show was seeing the innovation and trends circulating
throughout the homebuilding industry. We want to thank our partners with
the Homebuilders Association of Greenville for being our guides and
connecting us with great people. Countdown to next year’s show is on!

2024 International Builders’ Show

The HBA’s Blueprint 401(k)
Muncaster Financial Group is proud to partner with the Home Builder’s
Association of South Carolina and offer its members the Blueprint 401(k).
Leave your retirement plan to the professionals, so you can stay focused
on what you do best — running your business. We encourage you to visit
our website to learn more or schedule a demo. 



Greenville Clemson Club Celebrity Softball Game

around 
town

State Representative Jason Elliot with
Richard and Thomas at the 54th Annual

Bird Supper.

The team at the Bridge Awards with
Lindsey and Taylor Lyles, CEO of the

HBA of Greenville.

Richard and Sheri at the Meyer Center
70th Anniversary Celebration, special “hi”

to Meta Hendricks in the background!

We, especially Mills, had an amazing time
at the Greenville chapter’s celebrity
softball game at Fluor Field! We also had
the honor of sponsoring the event which
benefited several local initiatives including
the Greenville County Scholarship
Endowment. Mills had a blast meeting
Clemson heroes such as C.J. Spiller and
and Charlie Whitehurst.
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https://www.instagram.com/gvlclemsonclub/?hl=en


Thank you to our clients, friends, and families for
contributing to our Upstate Heart Walk team! The
funds raised for this annual event by the
American Heart Association help provide access
to more research, provide more training in
lifesaving CPR, and hopefully lead to more
medical breakthroughs for heart health. This
year, the walk raised over $280,000! And a
special shout out to the North Greenville Football
team for joining our team!

Upstate Heart Walk

We had a blast participating in the Meyer Center Kids Classic
Golf Tournament. Funds raised from the annual tournament
go towards continuing the vision of Dr. Meyer and supporting
the nonprofit’s mission of providing education and intensive
therapy services to empower children with disabilities to
reach their maximum potential. Supporting this exceptional
organization is always an honor, and we're excited to help
further their mission.

Meyer Center Kids Classic

We’re happy to announce the addition of Claudia to our team. She’ll be
joining us as the Marketing Coordinator for Muncaster Financial Group.
Her primary goal is to foster connections with clients and further
promote MFG’s brand presence. Claudia is a native of Anderson, SC, and
a recent graduate of Furman University where she majored in Business
Administration. Claudia is now pursuing her Master of Arts in Strategic
Design at Furman with a focus in Marketing. Through her graduate
program, she is expanding her knowledge of graphic design and brand
strategy. This coupled with her Business Administration background,
allows her to bring a well-rounded set of skills to the team. Claudia looks
forward to integrating her creative and strategic skills to enhance the
Muncaster Financial Group client experience.

Welcome to the team, Claudia!

Follow Us 
on Social!

Click Here to 
Check Out

MFG Insights
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